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Longfellow Longfellow 
wrote his poems wrote his poems 

in longhand.in longhand.
 When Henry Wadsworth 
Longfellow wrote The Song of 
Hiawatha in 1855, he submitted it 
to his publisher in cursive long-
hand on sheets of paper.
 After editing, the pub-
lisher gave the handwritten sheets 
to the printer who set the epic in 
type, letter by letter. Locked in a 
metal frame, the type was inked 
with a roller, long sheets of paper 
placed on top, and the galley proof 
was “pulled” for the author to 
proofread.
 Following proofreading 
and correction (all by hand) the 
metal type was transferred into 
pages, placed in a press and the 
book was printed. It was a long, 
dirty, and  somewhat dangerous, 
handcrafted process. The inven-
tion of the typewriter in the 
1870s, and the introduction of the 
Linotype line casting machine in 
the 1880s,  changed everything for 
good.

Back in TheBack in The
Olden Days You Didn’tOlden Days You Didn’t

Have a Lot of Type Have a Lot of Type 
Choices.Choices.

 A hundred years ago 
type was handset—legions of 
people (mostly men) in greasy 
aprons picked individual let-
ters from type cases and put 
them together to make word 
and sentences and paragraphs.
 The good news was 
they could read upside down 
and backwards. The bad news 
was that lead poisoning was a 
distinct possibility.
 They might have one 
body type and a couple of 
headline fonts. 
 Over time some prog-
ress was made: The Linotype 
machine could cast a whole 
line at a time. Printing presses 
changed from letterpress to 
offset lithography to digital. 
Color became more prevalent. 
Designers started creating new 
typefaces. 
 In 1913, the London 
Underground commissioned 
it’s distinctive typeface, John-
son 100, which is still in use. 
Newspapers designed special 
fonts—Times for The New 
York Times, for example.
 

Typography is an art, a skill, and 
a passion. I’ve had it for decades. 
I used to go to the movies with a 
friend (a fellow typographer) just 
to see and identify the fonts used 
in the credits.

The origins of some typefaces 
go back centuries to the days of 
Guttenberg and the first printing 
press. The popular Garamond 
font, often used today for books, 
dates to French designer Claude 
Garamond in the 1550s.

Newer faces, like the ubiquitous 
Helvetica, was released in 1957.

Type has personality, gender, 
weight and style—among other 
attributes. Choosing a typeface for 
a book interior or cover is much 
like choosing a car or a home. 
There are many factors that weigh 
in to influence the final decision. 

I hope you enjoy this ebook.

Visit www.HallardPress.com for 
full information or email me at 
John@HallardPress.com.

Type on!



Word® from Microsoft, Pages® from Apple, and other word processing programs were made 
for word processing—not typesetting a book or website.

We use Adobe InDesign® and other publishing software that allows infinite flexibility.

All of these samples use the same type face:

We use Adobe InDesign® and other publishing software that allows infinite flexibility.

We use Adobe InDesign® and other publishing software that allows infinite flex-
ibility.

We use Adobe InDesign® and other publishing software that allows infinite flexibility.

We use Adobe InDesign® and other publishing software that allows infinite flexibility.

Yet each of them look different. That’s flexibility you can’t get in a word processing program.

Look closely at the round-
ed letters (C, G, O, Q, 
S). In order to be “opti-
cally correct” they “bite” 
a little into the baseline 
because the eye/brain sees 
them as being smaller than 
the squared letters.

Serif type 
is best 
for...

OH

Serif type is best for:
•  Book Pages
•  Magazine text
•  Newspapers
•  Any printed material that has multiple paragraphs.

Look at the pages of national magazines and papers. They often 
use a conscious mix of serif and other font variations to achieve 
a pleasing appearance overall.

Then again, you might see a page or an ad that is difficult to 
read —“A wall of grey type.” Or a “dog’s breakfast” of typefac-
es. Your reaction is to say, “Skip it. Too hard to read.”

Writing/reading is “communication.” Our goal is to make it as 
easy as possible for everyone.

Type savvy:

I want my 
type to 
be really 
flexible.



Phototypesetting and 
digital typesetting 
opened Pandora’s box 
of fonts. It seemed that 
everyone was suddenly 
a type designer.

One of the most color-
ful and prolific was Ed 
Benguiat who designed 
over 600 faces including 
Benguait, Bookman and 
Souvenir. (He was also 
an accomplished jazz 
percussionist and pilot.)

He once produced an is-
sue of the New York Art 
Director’s publication 
which did not contain 
the letter “w.” (Ed 
thought the letter was 
ugly!) He also designed 
the logo font for the TV 
series Stranger Things.

With software, almost 
anyone can design a 
font. But will it be a 
classic like Helvetica or 
Futura?

sans serif:

heavy metal 
gave way to 
digital.

Sans serif:

Clean, 

crisp &

 modern.

Sans is French for with-
out—so sans serif fonts are, 
well, serif-less. Developed 
in the early 1800s, the 
style was sometimes called 
“Gothic” or “Grotesque.”

Probably the best known 
modern sans serif font 
is Helvetica, followed by 
Futura.

This is Helvetica 55 Roman

This is Futura BK BT Book.

Type foundaries may take 
an existing face, make a 
few minor changes and 
issue it as a “new” face. So 
good old Helvetica might 
be called Arial or Swiss on 
some systems.

Sans serif type works well 
on websites where the me-
dia is backlit. Serifs tend to 
burn out or be disruptive 
to the eye on monitors and 
screens.

A line of type gets increas-
ingly difficult to read when 
it exceeds 40 characters 
in width. Newspapers and 
magazines often use nar-
rowed columns to make 
the type easier to read.

“Kerning’ (also called “Tracking”) 
is the distance between the letters. 

“Leading” is the distance between 
the lines. 
 
Both can be set to make your book 
easy and enjoyable to read.

M SOSSOS



script:

Reserved 
for special 
occasions

Script fonts emulate the concept of cursive handwriting. 

While scripts are great for wedding invitations, they tend to be difficult 
to read in paragraphs, and cursive isn’t being taught in many elemen-
tary schools—so kids may not be able to read it.

Designers sometimes use script fonts to highlight (or diminish) specific words, espe-
cially in titles and headlines.

Rule for authors: Do not use script in your book unless you want the reader to skip 
over that section.

Q: How many words 
on a typical 6”x 9” book 
page? 

A: About 200 words. 
When designing your 
book we will make an al-
lowance for partial pages 
and blank pages.

This is 14 pt Palace Script! Often 
used for formal invitations.

This is 14 pt Chopin 
script! Often used for ornate

This is 14 pt  Mistral script. 
Often used for informal com

This is 14 pt Cezanne. 
Looks like T. Jefferson.

You get the idea.

Script 
fonts Come 
in many 
different 
styles.

S

The “point size” measure-
ment of fonts is confusing. 
12 pt Garamond is obviously  
smaller than 12 pt Helvetica. 
It’s a long answer. Ask your 
Hallard Press Partner to 
explain.

M



novelty:

play with a 
whole new 
genre of 
fonts! 

novelty:

fun,
personality,
& spice!

With digital fonts and font 
creation software
designers can come up 
with almost anything—and 
they do!

The number of novelty 
fonts grows daily.

Some of them are ‘van-
ity fonts.” Designers say, 
“Look what I can do!” 

Others are useful for cer-
tain very specific projects.

Hallard Press has over 
5,000 font families avail-
able for covers and interior 
pages.

Playtime for book design-
ers is looking through the 
font library and coming 
up with new and creative 
ideas.

Our designers ‘play’ with 
the fonts to give authors 
attractive covers that sell 
the book, along with easy- 
to-read pages that help the 
reader enjoy your book.

S

28 DAYS LATER
A novelty face created

for the movie.

“His fear began when he 
woke up alone. His terror 
began when he realized he 

wasn’t.”

It’s got a virus, zom-
bies, horrible unnamed 
things, and a hero and 
heroine trying to save 
themselves in plague-
ridden modern London.

The font, 28 Days Later,  
was specially created for 
the film title. Variations 
of the font can be found 
everywhere.

M
“Cold Night for Alligators” is a 
novelty font that might be useful 
for the cover title of a horror 
story where lots of blood and 
gore are involved.



We Edit, Design & 
Publish your book.

Hallard Press LLC
3070 Collins Court

The Villages FL 32163-4143

HallardPress.com
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A sample sheet of type from English type designer William 
Caslon (1692/1693 – 1766), The distinction and legibility of 
his type secured him the patronage of the leading printers of 
the day in England and on the continent. His typefaces trans-
formed English type design and first established an English 
national typographic style. (This caption is set in Caslon224 
Bk BT.)


